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I n  1 984 ,  D r .  Robe r t  B .  C ia ld i n i  w ro te  a  book  ca l l ed  I n f l uence :  The

Psycho logy  o f  Pe r suas ion .  S i nce  then ,  i t ’ s  been  w ide l y  ha i l ed  as  a

sem ina l  book  on  pe r suas ion  and  mar ke t i ng .

 

C ia ld i n i ’ s  S i x  P r i n c i p l e s  o f  I n f l u e n c e  are :

1 .  Rec ip roc i t y

2 .  Commi tmen t/Cons i s tency

3 .  Consensus  /Soc ia l  p roo f

4 .  Au tho r i t y

5 .  S im i la r i t y/ L i k i ng

6 .  Sca rc i t y
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SOURCE: 6 PRINCIPLES OF INFLUENCE, ROBERT CIALDINI (1984)
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