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BGSW Social Media Summary Report 
 

➢ Overview 

➢ Key Analytics 

➢ Platform Highlights 

- Facebook 

- LinkedIn 

- Twitter 

- Instagram 

 

Overview 

This report highlights a key summary of the social media activity that took place over the duration of the 

Building Growth South West project.  

 

The Building Growth South West social media channels formed a key part in our strategy in raising project 

awareness, reaching target audiences and promoting a career in construction. Each social media channel 

had its own strategy to enable us to reach the specific target groups required.  

 

SOCIAL MEDIA CHANNELS 

 

 

 

 

 

 

 

 

 

 

 

Particularly during a time when we were unable to reach audiences through physical events, social media 

presence was an essential part of engaging with target audiences. As a result of our social media content 

and campaigns, we were able to continue to convert learners onto our soft skills programme.  

 

Following the closure of the project, we are continuing to use our BGSW platforms to promote the 

Construction Industry and help raise awareness of local construction employment and training opportunities.  

 

 
 

@BuildGrowthSW  

Target Audience: Long-term unemployed, SME’s, Women, Service Leavers 

 
@BuildGrowthSW  

Target Audience: FE Leavers, Young NEETS  

@building_growth  

Target Audience: Stakeholders, SME’s  

@Building Growth South West 

Target Audience: Stakeholders, SME’s  
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Key Analytics  

 

  

= 753 Followers  

43,807 Reach  

 

 6,000+ Impressions   

 

 25,650 + Impressions   

 

 

*Statistics taken from quarterly reporting and analytics tracking  
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Platform Highlights  

  Our Facebook page was aimed at all learner target 

audiences, with a particular focus on long- term 

unemployed, service leavers, women and parents of 

young NEETS. We ran a range of events and campaigns 

for the soft skills programme.  

 

44% of learners enrolled onto the soft skills were 

converted directly from the Facebook campaign  

 

 

Top Posts: 

• Constructing Conversations Events  
• BGSW Construction Taster Course 

(paid campaign) 
• BGSW Construction Club Group  
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Top Posts: 

- Freelance Mums International 
Women’s Day Event  

- Building Greater Exeter Job 
Shop  

- CITB Ambassador Training  
 

Our LinkedIn page was aimed primarily at 

stakeholder groups and SME’s - with an aim 

increase project awareness and encourage 

conversations around training and skills 

opportunities in construction.  
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Top Tweets: 

- Exeter College 
Apprenticeship Expo  

- Building Greater Exeter 
Construction Job Shop  

- CITB SW Roadshow  

Our Twitter page was aimed primarily aimed at stakeholders and SME’s. The purpose of 

this platform was to engage with stakeholders, increase project awareness and share 

relevant information on local construction training and skills opportunities.  
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Instagram was a really important platform for the BGSW brand. One of our main target 

audiences was FE leavers and young NEETS. With this particular demographic we 

understood the importance of utilizing Instagram as a platform to interact with young 

people and positively promote a career in construction.  

 

During our time on the project, we had a very interactive presence on Instagram, and 

this became particularly crucial to sustain during the lockdown periods. One of our top 

highlights from this page is the #SocialDistancingChallenge which was run during the 

initial lockdown to continue motivating and engaging with our followers during difficult 

times.  

Top Posts: 

- Construction Job Shop  
- BGSW 

#Socialdistancingchallenge  
- Mental Health Awareness 

Week: Partnership with Devon 
Recovery  


